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The Sikes Senter Redevelopment Opportunity
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This is not a retrofit, it is a comprehensive repositioning
strategy to convert a legacy retail asset into a thriving,
modern district, anchored by lifestyle, residential,
entertainment, and next-generation retail.
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Household Income Strength:

® Walking distance to neighborhood with a household
income of $102,000+.
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Property Highlights:

e Address: 3111 Midwestern Parkway, Wichita Falls, TX 76308
e Underroof area: ~668,848 sq. ft.

e | and area: ~59.8 acres

High Traffic & Business Advantage:

Massive Daytime & Weekend Foot Traffic:
e Daytime population of almost 250,000.
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e |deal for mixed-use redevelopment

e Largest indoor shopping area between DFW & OKC

e Serves a retail trade area of an estimated 200,000

® \Walking distance to Midwestern State University & the highest
household income neighborhood in the retail trade area

e Highest traffic count intersection in the retail trade area
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